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It’s Been a Costly Year 

Macro Volatility and 
Higher Rates

Cost Inflation Geographic
Exposure
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3Q23 Organic Sales Growth Breakdown 

Driving the Topline: Pricing vs Volume 
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• Pricing is moderating; focus is on volume/market share recovery.

• But what impact will this have on margins?

• How will consumer spending evolve in the higher-rate environment?

• Which categories (food, beer, spirits, luxury, beauty) will fare better/worse?

Source: Bloomberg, CreditSights3

Going in to 2024

Eurozone: Inflation Index (Annual Rate of Change, %) Consumer Sentiment

-2
0
2
4
6
8

10
12

-35
-30
-25
-20
-15
-10

-5
0



4
Source:  https://www.edwardtjames.co.uk/the-attractions-of-emerging-markets/4

Geographical Differences

Developed vs 
Emerging Markets

China

Latam
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Event Risk: M&A, Activism, Shareholder Rewards?

• M&A activity has generally been limited but there has 
been a step-up in activity in the luxury industry i.e. 
Kering.

• Notable 2023 deals include L'Oréal/Aēsop and Coca-Cola 
Europacific Partners/Coca-Cola Beverages Philippines.

• Speculation about disposals by Pernod Ricard (wine) and 
Unilever (Elida Beauty).

• Shareholder rewards are rising in the absence of major 
M&A i.e. AB InBev, Coca-Cola HBC.

• Keep an eye on activism.
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Issuance Outlook 
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GLP-1 Drugs: The Next Disruptor?

What are companies 
saying so far? …the main upside will be seen in our Nestlé Health 

Science business...we consider any potential revenue 
exposure to be very limited...in my judgement, it gets fully 
compensated by the innovation opportunities.

Nestlé CEO, 
3Q23 Earnings Call 

If anything, it will benefit our business…this is an 
area where we are further developing and 
innovating…in sync with our strategy to provide 
healthy food with a relevant science backbone. 

Danone CFO, 
3Q23 Earnings Call 

I think it’s too early to assess any overlap or change 
in behavior in relevant consumer groups…we don’t 
see any impact so far in the business. 

AB InBev CEO, 
3Q23 Earnings Call 
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Dollar Share of US Industry (% Change YoY)
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AB InBev: The Bud Light Saga

Bud Light Market Share (% Change YoY)
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Top Picks & Pans
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Key Takeaways for 2024

• Consumer environment remains uncertain heading into 2024; brand and category positioning remains 
important

• As inflation eases and pricing moderates, volume and market share recovery will be in key focus

• Geographic trends may vary: watch out for China and Latin America

• We expect stable sector fundamentals overall and cash flow generation should continue to remain robust

http://stock.adobe.com/
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